5. Happy Hour Restrictions

e

-

-

Strategy

Happy hour restrictions are limits or bans placed on events that promote over-consumption or binge

drinking: happy hours, ladies’ nights, allyou-can-drink specials or unlimited beverages at a fixed price

for a fixed period of time.

Considerations for Planning

Before you attempt to implement any type of restriction
or ban, it is important to demonstrate a direct link
between “Happy Hour” promotions and alcohol
problems and costs in your community. You should
gather documented evidence of binge drinking,
fights, assaulis, alcohol overdose/emergency

room admissions, property damage, etc. Obtain

data on emergency room admissions and the amount
of first responder time spent on alcohol-related
overdose situations involving college-age youth. Put

a dollar figure to the time and the services needed

to respond to these emergencies. Investigate juvenile,
probate, district and circuit court caseloads. '
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Key Terms

1. Cover charge: For the purpose of this
strategy, cover charges or entry fees are
imposed on the consumer for the purpose of
recovering financial losses incurred because
of reduced drink prices that result from  ~
sponsering "happy hour” promotions.

2. Drink contestst Contests that involve
drinking and award alcoholic beverages as
prizes to the winners.

3. “Two-for-one”: Discounted alcoholic
beverages in which the consumer receives
two drinks for the price of one drink.
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What percentage of court cases are alcohol-related? What percentage of the cases are linked to
over-consumption, underage and college-age drinking? :

Once you have gathered substantial evidence that shows the relationship between “happy hour”
promotions and alcohol-related problems in the community, proceed with this strategy. For this
strategy to be effective, two critical elements must be in place:

1. “Happy Hour” restrictions need to be consistently implemented “across the board.” The fastest
‘way to erode this policy is to have a community environment where some bars are implementing
restrictions and others are not.

2. Consistent support from law enforcement. To ensure law enforcement support, it will be necessary
to prove a solid link between happy hours and increased alcohol problems including binge
drinking, property damage, assaults, overdose, alcohol-related crashes and motor vehicle
fatalities. This same strategy will need to be communicated in your public awareness activities
and strafegies that are targeted to community leadership and the broader community at large.

Fundamental Steps

1. Review the chart on State Statutes on Regulations Prohibiting Happy Hours and Other Drink Special
Promotions. Determine the type of happy hour restrictions your state currently has in place, if any.

2. Determine the degree to which current policies are being enforced in your community. The Assessment
Tool on Alcohol Establishment Happy Hour Restrictions and the Policy Monitoring Tool can be used by
groups and codlitions to determine whether current happy hour restrictions are being practiced. The
results of monitoring specific establishments and resulting problems can be used to demonsirate the
need for change.

e

If your state has few restrictions, determine if the evidence you have warrants action to develop bans
or restrictions at the city, county, parish or state level. If you lack any type of restriction, or your
current policies are weak, the evidence you have may identify the need to strengthen existing policies
or develop new ones. Bans and restrictions on drink promotions vary. Begin to develop a new or
enhanced regulation or policy that addresses the identified gaps. The following promotional bans are
taken from Texas state law and should be taken into consideration. They include bans against:

* “Two-for-one” promotions or other discounted multiple alcoholic beverage sales.

* Increasing the volume of alcohol in a drink without increasing the price.

¢ Serving more than one free alcoholic beverage to any one person.

e Fixed-price or “all-youcan-drink” sales.

* Selling alcoholic beverages at a reduced price for a fixed amount of time.

* Selling alcoholic beverages at a price contingent on the amount consumed by an individual.
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e Reducing drink prices after 11:00 p.m.

® Selling more than two drinks fo a single consumer af one time.

* Imposing a “cover charge” or entry fee to recover financial losses from reduced drink prices.
* Drinking contests or awarding alcoholic beverages as prizes.

* Any practice that encourages consumers to drink fo excess or that would impair the ability of the
licensee to monitor or control the consumption of alcohol by their customers.

4. Increase the community’s awareness and understanding of this issue and gather community support.

5. Ensure that codlition members or professional staff are available for interviews. Educate all key
people about the data on alcoholrelated problems related to happy hour promotions. Make sure
all key people focus on two or three key points in all of their written and oral communications.

6. Hold meetings with individuals in key positions to affect change {e.g., the state liquor confrol
commission or the alcohol beverage control offices that establish happy hour laws, local
representatives, law enforcement, elected officials, merchants and neighborhood organizations).
Provide examples of the suggested new or revised regulations on happy hour and obtain their
support.

7. Meet with city council members, county commissioners and other identified elected officials and work
to enact the new or revised regulations on happy hour within your local community.

8. Work with your local law enforcement to ensure that both new and existing regulations are adequately
enforced. Meet with your local chief of police and/or county sheriff and discuss the relationship
between the happy hour promotions and alcohol problems in your community.

9. Identify immediate, infermediate and long-term outcomes of the strategy. Continue fo monitor and
evaluate progress.

Helpful Tips and Suggestions

Establishing Support and Obtaining Pariners

In the United States, alcohol is an enormous contributor to motor vehicle crashes and other accidents, violent
crime and poor health. Extended happy hour and other alcohol promotions facilitate over-consumption of
alcohol, and should be banned.

Media Awareness and Advocacy
* Hold a press conference describing the data collected about the number of alcohol-related
problems that occur in the community. Discuss how implementing happy hour restrictions can
reduce alcohol-related problems and costs to the community. Identify individuals who are affected
by this issue and can serve as credible spokespeople. Feature those people at your
press conference.

e Try to get media coverage of the problem. Stage your press conference near or at an area where
there are, or have been, a large number of alcohol-related accidenis/incidents related to happy
hour promotions {e.g., bars with heavily attended happy hours).

©2010 FACE. All rights reserved. Q7



* Issue press releases highlighting key activities and important events, such as public hearings on
potential happy hour ordinances or laws.

* Write letiers to the editor about the problems caused by happy hour promotions and how happy
hour restrictions can help.

* Write an “Op-Ed” piece.
Meet with hospital administrators and other “first responder” {fire department and law enforcement)

management o calculate costs for the fime and effort required to address alcohol problems. Costs can
also be assessed from city and county government services required to clean up following specific events.

Contact and meet with those responsible for establishing, maintaining and enforcing restrictions on the
public sale of alcohol, including:
* Merchants of alcohol establishments

* State liquor control commission or the alcohol beverage control office

Locat planning department

Elected officials

Local law enforcement

Alcohol policy groups and neighborhood organizations affected by this issue

* Media to cover establishments with extended {more than one hour) happy hours to highlight the
problems that result

Feature networks or individuals affected by the problem — surrounding businesses, landlords of
offcampus housing, neighbors in areas around bars, dean of students from college and universities,
emergency room doctors and nurses, a parent who has lost a son or daughter as a result of alcohal
misuse, administrators from the city department of public works efc. that is charged with cleaning up
community landscapes. Get some of these same people to write a letter to the editor.

Potential Partners
¢ Administration from local colleges and universities

* First responders (fire departments, law enforcement, ambulance and emergency services)

Local merchants located near bars that run frequent promotions

On-premise licensees that support bans and restrictions on alcohol promotions

Neighborhood organizations for residential areas near bars that host frequent, extended
drink promotions

Parents of kids who have been negatively affected by overconsumption of alcohol

Specific city officials

State liquor control commission

*

‘Media - television, newspaper and social media networks like Facebook
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Estimated Timeline
* Three to six months for information gathering, assessment and relationship building

¢ Another three months to one year for policy implementation and revision

Potential Barriers and Obstacles
* Law enforcement may view happy hour resfrictions as a low priority
* Merchants may fear that restrictions will reduce profits from alcohol sales

Lack of data that creates a clear link between drink specials and alcohol problems

Alcohol indusiry push-back for any kind of restriction that prohibits reduced pricing

Community norms that perceive drink specials as “good for all business”

Lack of knowledge or experience with the political and legislative system

Possible Short- and Long-Term Outcomes

* Use the Policy Monitoring Tool {see the Suggested Resources section) o assess whether

current happy hour restrictions are being practiced. Use the results to create community awareness

and track the effectiveness of the restrictions in reducing alcohol-related incidents that are
reported fo law enforcement.

Obijective Evaluation Measures
¢ lower rates of DUI, alcohol-related crime, injuries, motor vehicle crashes, youth fatalities and

alcohol overdoses

Some of this data can be gathered from the state, county or local police department. In addition,
there is a web system called the Fatality Analysis Reporting System [FARS) organized by NHTSA
{www-fars.nhisa.dot.gov} that allows users to access crash data online. its database can be queried to

produce reports ot the state, county or city level.

Subjective data can be collected with a survey conducted by volunieers, youth, substance abuse
professionals, efc.:
* Public aftitudes toward happy hour restrictions

* Awareness about happy hour restrictions

©2010 FACE. All rights reserved.
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Suggested Resources

Supplemental Resources Related to this Strategy
1. State Statutes or Regulations Prohibiting Happy Hours and

Other Drink Special PromoHons. .........ee e eereereenieneerree e e 103-104

2. Select State Laws Governing On-Premise Alcohol Sales..........coccoiiinininiiiniiiininn 105-115
@D 3. Assessment Tool on Alcohol Establishment Happy Hour Restrictions........c.ooovcrvvirnnncn 117
@D 4. Policy Monitoring Form on Happy Hour Restrictions (Evaluation Tool)..........ccooooiveiiiis 119
@D 5. Strategic Planning Guide..........occiiiiiiiiiiiie e e 243-251

Additional Resources and Information Available at faceproject.org

l.lnks {A browser document called “Helpful Links” is located on the Resource CD for easier navigation.)

www.nhisa.dot.gov/people/injury/alcohol /PIREWeb/images/2240PIERFINAL. pdif

Preventing Over-Consumption of Alcohol - Sales to the Infoxicated and “Happy Hour” [Drink Special) Laws

www,state.il.us/lcc/happyhr.htm
llinois Happy Hour Laws

http://pubs.niaaa.nih.gov/publications/arh26-1/22-34.pdf
The Effects of Price on Alcohol Consumption and AlcoholRelated Problems (NIAAA)
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State Statutes or Regulations
Prohibiting Happy Hours and
Other Drink Specials Promotions’

'L':’.l:f;' Prohibit | Prohibit | Proniblt Uniomived Prohibit | o i
Hours ! | e | Aonel | oDy | Boveres | Iremsed | Tpies
Specials or Time Fixed Time
Alabama v v v
Alaska v v v v v v
Arizona v v v
Arkansas
California
Colorado
Connecticut / ‘/ \/ ‘/
Delaware v v v ' v
District of
Columbia
Florida
Georgia
Hawuaii
Idaho
llinois v v N4 v v v
Indiana v v v
lowa
Kansas v/ v v v/ v v
Kentucky
Lovisiana® v v
Maine v v v v v/
Maryland
Massachusetts v v V4 v 4 v v
Michigan v v v
Minnesota
Mississippi
Missouri
Montana
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Nebraska v . \/

Nevada

New Hampshire

New Jersey

New Mexico

New York

NENENEN
<
<
<

NENENLN
<

North Carclina

North Dakota
Ohio v v v v v v
Oklahoma \/ \/ \/ \/ \/ \/
Oregon®

Pennsylvania

v v
Rhode Island v v v v v v v
v v

Scuth Carolina

South Da kota

Tennessee J J J \/ J \/ J
Texas \/ \/ ' \/ J \/

Utah

Vermont

v |
Virginic \/ J \/ \/ \/ \/ \/
v

Washington v
West Virginia
Wisconsin
Wyoming
STATE TOTALS 27 10 16 19 22 12 15

! Source: PIRE, 2003. This chart contains data on state statutes and regulations that specifically target happy hour types of
promotions. Although some states may have provisions that prohibit awarding alcohol as a prize or providing free beverages
in other paris of statutory or regulatory codes as a stand-alone statute or regulation, the information in this chart focuses on
states with provisions expressly prohibiting excessive-drinking practices. The categories in the chart are defined as follows:
Free beverages — happy hour provisions that specifically prohibit the distribution of free alcoholic beverages; Additional
servings — prohibitions against an establishment providing addifional servings of alcoholic beverages before previous
servings have been consumed; Reduced price — specified day or time — prohibitions against the sale of alcoholic beverages
at reduced prices during a specified day or time; Unlimited beverages — fixed price, fixed time — prohibitions against the sale
of alcohalic beverages during a fixed period of time for a fixed price; Increased volume — prohibitions against increasing the
volume of alcoholic beverages in a drink without increasing the price; Prizes — happy hour provisions that contain specific
prohibitions against giving alcoholic beverages as prizes. Checkmarks indicate the presence of a policy. The legal research is
current as of January 1, 2003.

2 In Louisiana, selling or serving alcoholic beverages at a fixed price after 10 p.m. is prohibited.

3 Although Oregon has no happy hour statute per se, it does have a provision that prohibits providing alcohol as prizes.
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Select State Laws Governing

On-Premise Alcohol Sales
Updated October 2004

MINIMUM

BAC EMPLOYEE AGES HAPPY HOUR LAWS RE-CORKING SERVING HOUR
Sell: 21 {19-20+yecr-olds con
sall E{ rﬁs’ruurulr:E only iﬁ tI:Ie . ok "
estoblishment hos comgplie long s the full price is peid, there is -
with the requirements gf the 1o !im?t on the ﬂUﬂI’JIhEI of lt]irinks shat Ofg'l'ﬁem'sﬁ‘ Nnt"ﬂﬁerthu.m.
Respansible Vendor Service con be served. Under the Hoppy Hour m uluc:]rd?r?ﬁ#cless Glowedy
ALABAMA program.) regulation listed below, itis urlpwful to :
serve muliiple drinks for a single price On other days, clcobol may be
To pour/mix: 21 (two-for-one), but nof fo serve fwo of served 24 hours unless rostricted
Alabomo Alcohalic Beverage o fime. Regulotion #20-%-6-13 mokes | State lows /rules do not allow by local ardinance or requlation.
Control Board 08 | Serve: Generally 21 it unlowful to (1) serve multiple drinks | potrans to toke home wine On-premise; Not ofter 2 a.m.
{334) 271-3840 Onpremise: 19-20+earalds con | for a single prics, (2) establish asingle | purchosed with o meal. an Sunday, unfess offowed by
serve at restauranis only if the | efail price bused vpon the tequired local ordinance.
estoblishment has complied with | purchase of twa or more drinks, (3) sell (i other davs, cleohol may b
the tequirements of the Igespunsible or otherwise fumish drinks before 10:00 no dEZ h ?IV . 0! 0 m“s‘;ﬁge y
Vendor Service progrom. a.m. or after 9:00 p.m. ot a price which [5}9“[’9 | d.g“;sc é'"uﬁs "’I ;
Off premise: Can be under 21 is reduced from the wsual, customery  10C01 ordinaice or feguianon.
to seI‘Ij beer or wine with adult in | vetail price or (4) sell ar provide.
aftendance.
Licenses may not offer single-priced,
unlimited service drink fﬁpeciuk, free
drinks for patrans or twofor-one
ALASKA diink speciols. Licensees oso cannat ~ f o\ /e do notdlow Off-premise:
Maska Aieohofic Beverage To sell: 21 encourage of plomote ony argonized trans to toke home wine HonSat: 8 0.m.- 5 ..
Controf Board 0BT uu'r/mix' ya goume which awords olcohol a5 o e purchused with @ med, nor wine Sur:o.m. -5 0.m.
GOD 29030 | |Tosmne:2l o pomols ecsi kG- e | b oon e A | O-preises
- low clfows o licensee to offer  food ae | ¥ 0 potion 6 Mon:Sak; 8 0.m. - Sa.m.
and diink combination for @ special (orkage I Sur: Bam.-5om
price ONLY if the speciol is equal fo or
greater than the nommol grice of the
dink.
Employees serving oleohol beverages
may not provide free drinks fo pumlms oft
: or serve more than 32 oz. beer, 1 [iter -premise:
i | pk |y | eatsted |oben
Aizong Deporiement of o Een.'e' 19: urless n on o singl.e person of e ime, lcensees wii:m 0s izng 0s it was purchosed sur: 10am.- Ta.m
Liguor Licenses & Contal | .08 | offpremise location with oduf gm, ﬂ':ﬁf:nﬂr:: gg:ﬁ ;0 }Ledluw with @ meal and the cork is ﬁ:f;%‘::";‘;em um
{602) 542-5141 present (coutd then be 16). ond dink combingiion for o specil r&})zluzczj i;u]s? with the hottle. S 10am. -1 am.
price. There is no difference between )
“Happy Hour,” “Drink Specials,” and/or
“Promations.”

Compiled by the National Restaurant Association from state fiquor authority, state restaurant association and other scurces. All information is believed to be accurate
as of October 2004, and is provided with the understanding thet the National Restaurant Association is not engaged in rendering legal or professional services.

No warranty of accuracy is given.
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ARKANSAS

Patrans are allovied fo foke wine

No Sunday sates except for
mixed drink permit holders,
who may stay open untl 2 a.m.
Sunday, and sefl from noon-10
p.m. on Sundays.

Off-premise:

g Tosell: 21 ) ME:7 om. - 1am. Sei: 7 am. -
Arkunsuéoﬁl’c'gllug;cugieverage To pour/mix; 21 llmr when purchased with a Nidnight Sun: Prohibited {local
(501 4828174 08 To serve: 21 I.igensees may not give pakrans free ) opfion possihle)
: o mi ‘:J“w; e]rg iwlll:ylilzg:lsed | dinks. (ontoct gnfurcemen? agency - On-premise: Private Clubs:
ABCAdmin@dfa.state.ar.us establishmet for additonol comphun;e Closs A 7 am. - 2 am.
details. Closs B: 10a.m.-5am.
Restourants: 7 am. - 1 am.
Sur: Prokibited (local aption
possible}. *Private clubs may
operate on lf doys except
(Christmas Doy. Prohibited by
local ordinance.
Licensess may nof offer free drinks,
twofor-one drink specials or anything
' of vullutla] illl ctgniuncﬁon \TﬂhirhI the slrllle of
: To sefl: 21 an olcoholic beverage. The low allows
CALIFORNIA To pour/mix:f?ib s o Iicgnsee fo foffer a fam{ ond drink ol o ok
o To serve: 21 for bartenders on combination for a special price os Patrons are allowed to toke wine
Afg!gg;ﬂ‘%gﬂ:ﬁ;?gg;;& cacktail servers, 18 1o serve long os fhe drink is nof frea or | home when purchased with a Off-premise:
" ;Icuhil' in 0 bonafide eu‘ﬁng.il;lt:ce cumﬁllirlnentury. Fl]}e |I1rice rﬂuid fora medl. MonSen: § o.m. - 2 a.m.
: warking in on area primor meal dlone must be less the price
custserv@ule.co.gov designed and used for the sole | for o meal and on cleoholic beverage | Contact enforcement agency for | On-premise:
ond service of food; ondosan | together. There is no difference between | compliance details MonSun: 6 o.m. - 2 a.m. -
incidental part of a server's overall | “happy hour,” “drink specials” and/or
dufies. “promotions” s these are genaric ferms
used to describe reduced rates for drinks
and are permifted as long as the retailer
chorges a price for ihe drink which does
not under-cut e wholesole price paid,
Patrons may faks one {1) No restrictions for on-premise
Toselt: 18 partially consumed bottle of sales on Sundays.
To pour/mix; 18 wine up fo 750 ml purchosed Off-premise:
COLORADO To serve: 18 from on establishment with a Mon-Sat: 8 a.m. - Midnight
Note: To pour/serve must be {clorado does not have specific Hoppy | hotel /restourant fiquor license, | Sun: Prokiibited
Colorado Dept of Revenue | .08 | supesvised by someone who is | Hour faws. Restoviants are not required fo | 3.2% Beer only may be
Eiquor Enforcement Division 21 - only in places where full do so. Those restouwronis who do | purchased from grocery stores on
(303) 205-2306 meols are regulerly served. Tavem extend this option fo custormers | Sundoy. Liquor stores are closed
employees must be 21 unless the are urged fo resedf ond puckage | on Sunday.
tavern requlory serves meols. the wine fo protect against oy | On-premise:
open confainer vialafion, MonSun: 7 am. -2 a.m.
Off-premise:
MFBom.-9am.
Sun: Protiibited
CONNECTICUT Licensass may not offer single-priced, On-premise:
To sell: 18 unlimited service drink speciols or - Requlations pertaining to MTH: 9 a.m.- 1 o
Depariment of Consumer | .08 | To pour/mix: 18 encourage or promote any organized transportation of unsealed FS:9am.-2 om.
Protection To serve: 18 gome which awards aleohol os o prize or | confoiner apply. Sundays: 11 a.m.- 1 a.m,
(860) 713-6210 promotes excessive drinking. Or-premise, unless [huﬂged hy

facal ordincnce.
Hedtion Doy Alcohol beverage
stles allowed.

Compiled by the National Restaurant Associaiion from state liquor authority, stafe restaurant association and other sources. All information is believed to be accurate
as of October 2004, and is provided with the understanding that the National Restaurant Associction is not engaged in rendering fegal or professional services.

No warraniy of accuracy is given.
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licensees may not offer

Off-premise:
MS:%am.-1om.

(350) 488-3227

offer faed and diink combinations to
consumers for a special price.

DELAWARE two-forone drinks. In oddition, drinks | Patrons are cliowed to toke wine | Sun: noort -8 p.m.
sl 2] may not be sold below cost or given hore when purchased with o On-premise:
Delawore Biv. of Alcoholic 08 1 o pour Jri: 21 away for free. The low allows ¢ licensee | meal. Bveryday: 9 a.m. - T om.,
Beverage Control B sperve' 19 to offer @ food and drink combination Sundays: 9 a.m.- T a.m.
' for a special price. There is no difference | Contoct enforcement agency for | for restauronts.
{302) 577-5222 between “hoppy hour,” “drink spedals” | complionce details Christmos and Election Days: No
end/or “promations.” soles restrictions for restaurant
ficensees.
Off-premise:
Beer, Wine & Spirits:
"c'a{ﬁﬁﬂf W 9am.-9pm.
F:9am.- 10 pm.
. et Districtlows/rutes do not allow | Sat: 9 a.m. - Midnight
Dept. of Consumgr g 08, To sell: ¥8‘ _ Prohibited: Iicengees muy not offer poltons b foke hom e Beer & Wine: MSat: 8 0. -
Reguletory Afoirs To pour/mix: 21 twoor-ane specials. wchased with o mel 2 am
Alcohol Beverage Div. To serve: 18 P ) 0 N
n-premise:
MF Bam. -2am.
(20 4424445 Sat: fam.-3om.
Sun; 10 o.m. -3 o.m.
FLORIDA Florida does not have specific lows Loca! Ordinances may prohibt
Tosell: 18 relafing to happy howrs or drink specials. | State laws/rules do not qlfow su!GS_ during eleciion hour on on
Flosida Division of Alcoholic 08 Tg siu} /i 18 Licansees do not receive fax breoks on | patrons to foke home wine Election Dﬂ\[. i
Bevernges & Tobucco B is]erve' 18 any fype of promofion, Licensess may | purchosed with o meal. Oft-premise: Locol Opfion

On-premise: Local Option
Sundoy Scles: Lucel Option

GEORGIA

Nate: Ages can be roised vio local

Heppy Hour faws are regulated by locol

Patons ore ollowed fo fake wine

Off-premise: Locot Opfion
On-premise: Local Option

Howaii: 808/941-6218
Yougi; 808/241-6580
Moui; 808,/2437753

Note: Counly fiquor commissions
may adopt stricter stondords;
contact them for further detoiks.

offered as Jong as the liguor is not used
as on inducement. Licensess cannot
offer the food with the liquor offered
“free” i the food item is purchased.
State Jows de not differenticts between
“happy howr,” “drink specials” and
“prometions.” Note; Happy Hour lows
vory by locofity; contact county liquor
commission for further detuils,

ordinanges. ordinances. The Stafe of Georgin does | home when purchased with a ]
Sundoy soles for on-premise
Georgia Alcohol & Tobocco % To sell: 18 not address issues like food end drnk | meal. Y ; P 1b
Division % | To pour/mix: 18 combination specials, drink speals lconslumé]_ oh are goveimed by
To serve: 18 ond promotions. Please check with Contoct enforcement agency for Eolc‘:ﬁm :jnuncels. y
{404} 417-4900 locol juisdictions. compliance details } eclion ay sules are goveme
v local ordinances.
Howaii faw prohibits giving frae
drinks fo patrons when that drink is
connected fo the sale of other
HAWAI rerchndi, ORGP | 1o cacedin 2007 | Offpremise:
. . any organized gome which owards \ > WS: 6am.- 11 pm.
' N {with supervisor over 21 on duty] aleohol o5 0 pize o gromotes excessive dllows counly hqyor comrissions S bam -1l om
Liguor Comunission of the PP s o permit many licensees {ind. p
Citv and £ Horol i drinking is also prohibited. tnder i
ity and County of Honohdly To sell: 18 banter 781, Howaii Revised restauranis) o allow pationsfo | Qg-premises
(808) 5234458 To pour/mix; 18 Chapter 281, Howai Reised Sifuts, temove re-corked/re-senled wine :
08 To sonve: 18, a food and drink combinotion may be fr . #S: 6 em.-2am.
o serve: 19 O Premises. 6 am, - 4 o.m. for Hotels,

(ontact enforceement agency for
complionce detgils,

8 o.m. -4 o.m. for Cabarefs
Sundays: 6 om. -2 a.m.

Compiled by the National Restaurant Association from state Iig,uor authority, state restaurant association and other sources. All information is believed to be accurate

as of October 2004, and is provided with the understanding

No warranty of accuracy is given.
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Patrons are allowed 1o foke wine

Off-premise:

MS: 1o, -7 p.m. {agency
varies) Sun: Prohibited
On-premise:

Degt. of Revenug
7852967015

21 to mix, dispense or serve.

18 no less thon 50% of gross
receipts are derived from the sole
of foad.

licansee being oble to articulate how
much of that price was for the drink vs.
the food. The some drink would hove to
be offered for that same price os a solo
purchase for the entire day. Regardless
of the tereinology used, “hapy hour,”
“drink spedal” ond/or “promotion,”
o drinks hava to have the same price
throughout the some day/evening,

purchosed with o meal.

IDAHO To sefl: 19 {iﬂ]: #Zwﬁtﬁe\fﬂ(ﬁfjﬂ Ilfc Zﬁ‘;ﬁ:ﬁm hiome when purchosed with o M;is': 100.m.- ]x?”;l (LT_WFT)
N 08 3 To pour/mix: 19 ) ; B meal. Regulations perfaining 0TgInances can exrend or I,
State Liguor Dispensary To serve: 19 oﬁe( 0 fopd and drink combinafion for o 1o honsporition of useled Sun: Permitted anly through
{208) 9479400 spediaf price. container apply. local option.
’ Election Days: Beer/wine may
be sold; no spirits may be sold
{must be locked/ secured) unil
after polls dose.
Licensees may not offer single-priced,
Tosell: 21 (urless eulated b unlimited service drink specidls or Off-premises Locol option, but
ILLINOIS local o} dinance) g ¥ | serve more than one drink o o single no liquer scles on Sunday
To pour/mi: 18 (unless persan of one fime. Licensees may not | Depends on the licensing held urdess provided by focal
Mfinais Lizvor Conrol 8 e [:Jlute ib 'Iocul orfinance) provide free drinks or advertise any of | by the restouront. Contact local | ordinance.
Com?nission ’ Togserve' lg (unless regulme}j by the aforementioned proctices. The law | enforcement agency for their On-premise: Local option, but
(317 8142206 loca odinance) allows a ficanses fo offer a foodand | regufations. no liguor sales on Sunday
' drink combingtion {meal pockage) unfess provided by focal
for a spediof price. Refer to 235 ILCS ordinance.
51628(c)(2).
Off-premise:
INDIANA . Peftons are alowed recorkond | WS:7 a.m. -3 o,
Tosal: 18 for drug/grocey, 21 | toke home wine porchased with a | Sun: Prohibited
everywhars else. Licensees may not offer twoforone ) . X
Meohol & Tobacco T 7] diink spedio th medl. The coufioncry stofement is On-premise:
Commission o pour/mix: frik Spein’s Of SENe Tote an 16 1 40 ony viclation of the open | .- .
.08 | To serve: 18 fo take an arder, 19 | drink upon the erder for one. Brink s gty i fen | MS:7am.-3am.
(317) 232-2469 4 20vearld A ; ; e container lows in the orea that te | Syn- Noon - 12:30 am.
and 20+earolds may sarve after | specials must lost for the entire business | . ™ . !
bt cored by Ficie Pol i wine wil then be transported in. | Christmos: Meohol sales
@aleingov elfg ceriiier By LXCIS FOle o Local low enforcement can provide ik
comments g and given a restricted license. . . 4 probibited.
thot information. Flection Day: Mo sales while polls
ere open.
lowa doss not have |ows requlting Off-premise: .
IOWA Happy Hours or promofians, butfacal | If the restourant or bor hes the | MS: 6 am.-Zam.
Tosell: 16 ordinances moy epply. The low allows | approrinte licensing in ploce. Sun: 8 a.m.-2am.
| Aeohelic Boverages Biision | 08 }o puur/.n;ig: 18 0 fic;pseg ta [uﬁer o fuf:r{ ur!d drlr;lk Sum-[;d enforcement ogency for | Qn-premise:
: (866) 4692223 0 serve: com 'lrngm‘)n or d ‘spt:.rcm pﬂce. cfppy” efoils. MS: 6 am.-2 om.
hour,” “dink special” end “prometions Sun: 8 om.-7 am.
are not regulated by fowa fows.
Licensees may not offer single-priced,
unlimited service drink specials or free ]
drinks for patrons. Licensees also may Off-premise:
ot encourage of pramofe any WS: § o.m.-11pm.
Tosel: 18 aganized gome which awards alcohol ””‘]f_ﬂl ;mimunce cauld dose
o . 05 0 prize or promofes excessive enrilef,
5%5:::{ mix. Z1 fo mac or drinking. The law ollows for a licenses Sun:Vaies by iy nder o
- ; ingii un: Varies by city under loccl
KANSAS To semve: 18 }groff;;’cmfnﬂgg:: di?lTEl?uur:]aTe State faws,/ules do not allow ardinonce. '
08 | 18 to serve; Cereal Malt Beverage. patrons fo toke home wine

On-premise:
MS:%am.-2om

Son: 9 om. -2 0.m.
Hection Days: No stafe level
Jow — local ordinoeices may
restiict.

Compiled by the Nafional Restaurant Association from state liquor authority, stafe restaurant association and other sources. All information is befieved io be accurate
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OHf-premise:
MS: Local opfion can set hours
betwaen & a.m. - Midnight.
KENTUCKY To sell: 20 &(I] 8 m{h iJ(uiult ?un: I.og;:lsordt;nuncel may voie
. iupervision OF MO DOVGIO0ES | oo miay nof offer patrons free o  State laws/rules do not allow 0 Pertni SUcy SOE.
A!cu['n(uﬁlgzliegzrl‘u?:a(ﬁtgmi uf’ gE)sules only; ofer “to go complimentary drinks. The fow does patrons to take flome wine On-.pren!use_: b
08 |30~ ollow a licensee o offer a food and puichased with a mecl. hMeISv.v::;utS ?]p:::m ﬂir&:ghrums
ahe info@ky.gov To pour/mix: 20 drnk combina¥on fo a specit pice. Sun: Locol ordinonce may vote
To serve: 20 10 permit Sundoy sales.
Hection Days: Alcohol sales
prohibited whilz polls cre open.
To sell: 18; under 18 may selt for L
LOUISIANA off-premise consumption when | All You Can Drink Limitations Licensees gﬁ%’;ﬁm
Louisiana Office of Acohal | 08 immediately supervised by may offer single-priced, unfimited drink | Lovisicna low oflows re-orked On- ot « Local Oof
™ | someone 21 or older. spedials. Ml you can drink must end wine fo be faken out after dining. | & premis?. ocal Bption
& Tobacco Conirol To pour/mic: 18 hefore 10:00 n.m Suaday sales: Govemed by local
(225) 9254041 ity eore TSR ordinance.
o serve: 18
Licensees connot give patrons free
drinks, serve more than two deinks to .
' . Off-premise:
MAINE Note: Alf require superviser on one perst;n at one hm.eeu‘; encuuruti]]g b MS: 6 am.-1om.
Wi duty who is of least 21, OF PIOTRO3 Ay Organized game WALy ine low allows re-corked wine Sundays: 9 aam.- 1 a.m.
gine Bureau of 08 | Tosel- 17 awords aleohol as a prize or promotes 1o be foken oot after di .
Acoholic Beverages : 0 sel 1/ excessive drnking. The faw allows 0 be foken aut ufter dining. On-premise:
To pour/mix; 17 ; . MS:6am.-1am.
1-800-452-4663 Tosene: 17 a licensee o offer o food and drink Sondovs: 9 o~ 1 o
Ext. 2555 0 S6NVe: combination for a special price. Maing unigys. 7 6n. = 1 4.
disfinguishes between “happy hour”,
“drink special” and/or “promotions.”
Note: Al subject to fusther county "
regulation. . . OH-premise:
To sell: 18 for beer/light wine, Ciy/ COUHEI Thqunr l( ';2!;{0' Buulr.lds e Local Option
MARYLAND 21 for Class D licensess. emporwef!el olremglu [F b [prw 0uis Stote| los do nof ol On-premise;
To pou/mi: 18 for beervine on a foce level, Al alcohal beverages ate lows/rules do no dlow Loca Ogfon
¢ 081, ’ consumed on & refail premiise must be | pafrons to foke home wine 5
amptroller of Marylond licensees, 21 for beer/wine/ hosed fom tha retai oremi tosed with o medl tocal Gption on Sales
(410) 2607314 liquor ficensess. r— ar ¢ P ITE Lt Flection Dty: Ses cllowed.
To serve: 18 for beer oad wine y « nlf‘lv ; muﬁ eshitfee snocks/To Chrisimos/holidys: Soles
licensees, 21 for beer, wine & 1iing Tiappy Hous. cllowed.
liquor licensees.
Off-premise:
Sun: Permitted
' + offer sindearicsd On-premise: No officol hours.
censess may not affer single-priced, Sundavs: .
MASSACHUSETTS unlimited service drink specials, give may Effump 1:;L|,m$ ﬂ:rs
Massachuseits Alcohalic Tosell: 18 free drinks o patrons, encourage any | State lows/rules do not allow local ficensing boords, see stafe
Beverages Confil 08 | To pour/mix: 18 arganized gam which awards olcohol | patrons fo foke home wine sftutes for moes informafion.
Comrmission To serve: 18 05 G (rize of promotes excessive purchased with o meal. Christmas & Memorial Day:
(617 7273040 drinking or serve mare than wo drinks Restourants may sell cleohiol
o a patran at one fime. after 12 noon, may begin scles
at 17 a.m. if appeoved by local
licensing quthorify.
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Off-premise:
State lows/| r;le; do nof allow gﬂui ;O‘LIT ) 220 ':I;m'
. - patrons to toke home wine L
MICHIGAN Tosell- 18 hcgn;ees may ot gffer smgle-pnced, purchosed with 0 mea, even On.premnse.
To pou/mix: 18 unlimited senvice drink specnls free | & o g th MeS:7 am.-2om. _
Michigon Liguor Contrel | .08 | 0 POu/ K- drinks to patrans of twoforone dink: | ) . Sun: Noon - 2 0.m. with Sudoy
ot To serve: 18 ; toke-out” license. Everything sofd .
ommission speciols. w sales permit.
for "toke-out” must be sold sealed | ™™ ¥
{517) 3221345 ond unopened (hristmas: No alcohel scles from
' 9 p.m. Chiistmas Eve-vniil 7 0.m.
Dec. 26.
Minnesota has no cureent stetufes
of fules governing Hoppy Houss. .
Minresata Alcohol Beverage Rules Off-premise:
Chopter 7515,/0740(L) does not cfow ff'f_SZ gom.-10 pen.: fist doss
premiums of inducements used to A restousant with on onsele or | s fFpremise dose 8 pam. MTh.
MINNESOTA Toseh 18 encourags aloholi bevernge purchoses | wine license may permit a person | SUN: Prokibited
Tg S?)L;I‘/ i 18 and consumption. There is o difference | purchosing o fullbottle of wine | On-premise:
Deot of Public Sof ouE/ M. hetween “happy hour,” “drink specials” | in conjunction with the purchase | 4S8 o.m.- 2 am.
ept of Public Sfety 10 To serve: 18 and/or “promotions.” Hoppy hour and | of o mec!, to remove the botile -
Arohol & Gambiing T | Uner 17 not pemited fowork  f specals for the most part would | when leaving the license premise onchoon-Zom.
Enfotcement in areas where akohot is served ) : : Municpoliies oy restct
(651) 29646979 o consued be considered one and the some. Drink | provided that the bottle has been | on.premise alcohl scles on
' promoticns may or may no{tI be lzgol opened cnd the contents parfially | holidays. Local ordinances
depending on the ferms and condifions | consumed. may prohibit sale of cohol on
of the promotion. The state recommends election dov.
fhat licensees inferested in running drink '
promafions submit the promotions for
review by the state agency.
Off-premise;
MS:10 am. - 10 pm.
No promotion may require proof of On-premise:
MISSISSIPPI purchuse of an lcohol beveroge. All MS: 10 0.m. - Midaight
To selk: 21 drinks must be served to the customer. | State lows,/rules do not allow Sun: Protibited. Can be cllowed
Office of Alcoholic 08 | To pour/mix; 21 Boitle soles, except for wines and patrons to toke home wine and limited by the commission
Beverage Control To serve: 18 champagnes, are prohitited. The low | purchesed with @ meal. upon request by locel jurisdiction,
(601} 85¢-1301 allows o ficenses to offr a food and dick Election Day: Municipalifies may
combinafion for o specal rice. praFiibif beer scles, buk no
jurisdicfion over spitifs.
Off-premise:
MS: 6 am.-1:30am.
Sun: 9 a.m. - Midnight
To sell: 21; 18 to sell with Retailers may give free drinks, hove - . k
permission in some twoorone specials, ete. Howaver, ﬂ';‘lge'*r:“; Wom
MISSOURI tablishments. Lo hibited from cdvertisi .0 0.m. - L.ov 0.0,
To /e 7 sl ety 11 G5t | 0 Bvs/mlesdoutalon S 9 .- g
Liquor Condrel Division 08 To serve: 18 fo serve 70-2.240{5){(6}. The low cllows a poﬁ;ﬁ;ﬁ I:'li';!? ht:?ilw ne Designated Convenfion Site
(573) 7512333 with permission in some licensee, under certoin condifions, to | ™ 0 medl. M5t 3 0.m. No stote stotutes
estehlishments. offer o food and drink combination for o profibit the sale of “'f_”h”f[‘
speciol rice. beveroges on an election doy —
however, Jocal judsdictions may
prokibit sales during election
tiours on thot day.
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To sell: As allowed by state and

Licensee may not sell “Liquor” for less
thon the posted price. The law does not
tove any regulations regarding food

Off-premise:
MS:8am.-Zam.

(5054764875

where e primory source of
tevenue is food).

more fhen fwo olcohol drinks to ¢
person of one fime.

- Leopy . . *
MONTANA federal lobor laws. and drink comhinuﬁcc;;ls. Pronl:uliliuns are gﬁ;(lﬁ;l;':g ':\rlgﬁrlm:s e'::] 0 ft[;?esa cﬁ;f;'d Zom. “hgengy
o To pour/mix: 18 considered items such as neck hangers, | e .
Morl{_t:gg)hgﬂr_}gcgr{115|ng 08 To serve: As allowed by state and  § coupons, rebates, etc, Every promofion iﬁ:ﬂlﬁiﬁ; ll)]::rr;:ﬂ:s lll':::::smg ﬁ_';'_%’em'sf’é
federal Jabor laws. must be opproved by the state prior fo + sll lcohal ¥ -0 0" £0.m.
condudting it There cte no defnfions | "1 524 GO0l fo go. S"'};jgh“'m' 2o, sales moy
in the state statute for hoppy how and be i e resticted by loa
drink specials. OICEnCACES.
Off-premise:
Licensaes may not offer single-priced, M'Sf am.-1gm.
NEBRASKA unlimited service drink speciols or fwo- Siun: Check locek ordinances.
Tosel: 19 for-one drink sl#%ciukf. The bow allows | State laws/rules do not allow On-premise:
. o | 08 | To pour/mix: 19 a ficensee to offer o food and drink petrans 1o fcke home wins S 6 om.-1om.
hqma gga;rrgjlrlli?zrgr??S|on To serve: 19 agfrfnbim:iﬁt;n fgr ;J‘:pecigapﬂce.ghe stato purchased with a meal. Sn: Check locet o,dinﬂmﬁs.
Iizerentinfes dehween Nappy nour, Local erdinonces may prohibit
“drink specials” and/or *promafions.” sole onon e[ecﬁnn%vui
NEVADA “ , . Patrans re allowed to toke wine .
1 | Mompbtamayas | T b it | Mkttt
Dept, of Txation | county level. fuether information gency medl. Confact enforcement ogency 0 "ﬁ' y g
{775) 6842000 ' for complionce details. v
. ) : Unconsumed wine purchased Off-premise:
NEW HAMPSHIRE To sell: 16 to run @ regiser n an Licensees cunnnt_pmv!de ire_e drinks to with @ fll meal may be token MS: 6 om. - 11:45 pm.
L patrans. No specict drink prices moy be . : 4 Sum bam.-11:45pm
. . off-premise situation (with 13 : : ; from premises, provided patron is Lo nm. - EhAs pm.
Stote Liquor Commission | .08 ear okl supervision) advertised off the lcensed premises. The not infoscated, botfle i propery .
(603) 271-3134 s /mi*;_ e lowclows, per RS 179.42, alcanses | b ot oy roion | Qn-premise:
podt/tmix. 10 offer o food and drink combingion for | 36090/ D099¢0 nsp MS:6am.-1am.
ool . ol o nbom.-1am.
info@liguor.stafe.nh.us Toserve: 19 a special price. H}i::'r"de oren maccessiblefo e Syn: § g1
licensees may not offer single-priced,
unlimited service drink speciols or
X RSN Patrons are allowed fo remove
two-forone drink speciols. Licensees h o
NEW JERSEY Tosall 18 also miy not encovrage o pramete any E?t;?rﬂlshe,scggslg%egs\},t":se g?rlﬂfi Dotermined by dty ordinonce.
L ' o organized gome which awards olcohol e '
e | 0 /et o |8 | gy
g ) drinking. The low does allow a ficensee | g protibited by local ordinance.
(609) 984-2830 1o offer 0 food and dink combinction | A" wauld temove the chonce
for a speciaf price, but there may be no gifn;;;zw'“g o apen container ‘
more than ene (1) drink in the package. '
Off-premise:
MS: 7 a.m. - Midnight
Sun: Noon - Midnight
To sell: 19 (in an estoblishment - | . Co On-premise:
; Licensees may nat offer singlepriced, P
NEW MEXICO where 1I1_e ?nn&gw source of unlimited service drink specials, free Siafe ) les do nf al M—S: 7am. 2 o.m.
08 %eov;::jre/a;;u 9 drinks for patrons or twoorone drink pu?rgng\r;{;!g :?1 or:g?mﬁ eow 5“1“' Nuun?-r Mldrpgiét)(Sunduy
R I : i, sales parmét reguired,
Alcohol ond Gaming Bivisian To sarve: 19 {in an estoblishment specials. Licensees also may not serve urchased with o meal. Chrsmos: Low enocted in 2002

to allow spirits fo be served os
well os beer and wine.
Election Day: Micohol soles are
allowed.
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On-premise:

quiside of separate bor aren.

week schedule. The low does not allow
a licansee fo offer a food and drink
combination for a special price.

_ _ MS: 8 am. -dam.
NEW YORK ABCL § 117 - q prohibits unlimited drink Stae o doss alow pattons to mﬂfﬁy -l
Division of Alcoholic 08 ;g S(:)ltli:r/] I?’li}(' 18 offerings ondthe offer of e diinks con Tiltcehllllgg:ieu&?ﬁ Elullmn?e?]fl vglr;ise MS: 8 a.m.- hiidnighr difers by
B o POUE/NIX. 18~ stitufing an aitempt fo cicumvent the | - county Grocery - 24 bs. . |
evarage Confrol ~ To serve: 18 fABCLE 117 contact enforcement agency for i Sl and .
(518) 4740810 purposes of ABCL§ 1170, compliance detafs. Sun: Prohibited in liguor stores:
: grocery ond drug stores:
3 a.m. - Noon
Hecfion Bay; No Restrictions,
Happy Hours or drink specials most g&?ﬁﬁgglﬂmﬂﬁ ':h"e gg;frf?::e Zam.
wommawous | | e Ll e T
| Tosell: 1 : ! . ottle of wine home by corking S
Hcohofic Beverage og | 10 pour/mix: 21 to pour distled %Emks or offr oforone ik specios it. I the estabshment doss rot | O premise:
o ) i : e state does not allow a ficensae io oo O WSt 7 am. - 2 a.m.
Commission spiits, 18 to pour beer and wine. ; - have an ofipremise license, the . IR
(91917790700 To serve: 18 offer ¢ food ond drink combination for cwstomer aannot. Re-corked wins Sun: Noon- 2 a.m. with a mixed
Contactls@ncabe com " 1 specicd price. There is no difference + be bansoorted in  velid beverage of brown bogging
; between “happy hour,” “drink specials” | ™ ;muntspu b "fblf "f ;‘he permit,
and//or “promotions.” ;?:Teprﬁ ot NCCEesSDIE Y01 1 Flocrion Day: No Restrictions
‘ To sell: 19 fo collect money {see ﬁ'sf'lg”emmf
“To serve” conditions befow). "X 0 0m - 1 am.
 NORTH DAKOTA To poor/mixc 21 f Horth Dokota does not have faws - Sun: Noon -1 o.m.
. To serve: 19 to serve, if in reguloting Happy Hour. This Is State lows/ules do not llow On-oremise:
Ofﬁc&g{lﬂ;}gﬁ;ﬁ Tox 08 | dining area separate from bor, - | sometimes defermined by the city. patrons te foke home wine Ml;pgeunr::se Taom
(707) 3284576 and gross food soles are ot least | (ie. Fargo hos ules against-a power purchased with o meal. Sun: Noon - T o.m.
equol to goss aleohol su!e_s, and | hour). Election day soles are not
done under direct supervision of prokiibited by the state, but may
someons 21 or older be restricted by tacal ordinonces.
Off-premise:
Licensees may not offer single-priced, M5: 7 a.m.-10 pm.
To sell: 19 s server 21 to sell unlimited service drink specials, free Sun; Profibited -
OHIO wossthebar. drinkslfur patrons urltwu-fnr-une dink | Stote laws/rules do not ollow On-premise:
o ' specials. licensees also may not pofrans to take home wine S: 5:30 a.m. - T o.m. Night
Div. of Liquor Control {08 12 rgg%m]ﬂ 91[;05‘:2::;[2‘;2: encourage of promote any organized | purchosed with 0 meol, osthis | lubs: 5:30 a.m. - 2:30 u,,ﬁ_
(614) 6442411 actoss Hhe b, game which awards clcohol as o prize | woutd be o violafion of the Open | Synday soles permit required.
Toserve: 19 or promotes excessive drinking. Hoppy | Container Law. © [Ham, lpmor0am o
- Hour drink spedls must end before Midnight hased ugon locd!
2:00 pam. aption. :
The fow does differenfiate hetween _
:huppy I]nu:,: “drink specials” qnd Off-premise:
promatians.” Hoppy Hours are flagol MS: 10am.-9pm
OKLAHOMA Tosell- 71 - o reduced drink prices. Drink specials Sun- Prohibited
. To o i 21 must aceur for an enfire colendor week | Okdohomo fow ollows re-corked 0 L
ABLE Commission R E:rw 18, # sarver warks (e.g. Sunday-Seturday). Promations ore | wine to be foken out after dining. Ml;_p]rgmlse.z - eth
(405) 521-3484 v O aftowed if they follow the same calendar o: 10a.m. - 2 0.m. sef by

ounty.
Surdays: Check local ordinonces.
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Hoppy Hour is permitted, but it may

Off-premise:

Dapt. of Revenue & 08
Toxation :
{803) 8985864

To sell: No minimem oge i
sold in sealed confainers.
To pour/mix; 21

Toserve: 18

p.m. anly. All on-premise spirits soles
must be in: confainers of 1.75 oz. or less
{*Minibottles™).

**The Minibottle provision has been
repeoled during the 2004 election.

The stuie General Assembly will issue
new regulnfion for the use of stondard
size bottles during the 2005 legislative
session.

o patron from removing the open
container from the restaurant.

it is ofso legal to have the open
container in a cor os long os itis
in the frunk or luggoge compart-
ment.

OREGON Tosel: 18 not be adverfised oufside the ficensed MS: 7 am.- 10 p.m.
To pour/mix; 18 with a senvice Ihusiness.v;jhume srll:le uppliﬁs o lf] Ja Sun: 7 a.m.- 10 p.m.
. - permit, restricions opply to icensee who wishes fo alter o tood an ) On-premése;
hqutz%g%f)m;égogrgizss O 108§ 18:20- yearolds. drink combination for a special price, EJT}%O::]E ﬂﬂ?ﬁ;ﬁ?ﬂﬁed wine M—S:r;’ gm.-2:30 am.
(503) 8725000 To serve: 18 with a senvice if the price includes a temporary price ¢ Sun: 7 am.- 2:30 am.
permit, reshictions apply to reduction on the alcohol. Oregon does {ff-premise licensees may not
18-20yearalds. nat distinguish betwaen “happy hour,” sell an certain election days.
“drink specicls” ond/or “promoticns.”
licensees may not offer single-priced,
unliited service drink specials or Off-premise:
twerfor-one drink specials. Happy Hour MS: 9 0.m.- 9 pm.
specials may only be two consewutive (Some have hours unfl 10 p.m.}
hours long ond must accur before 12:00 Sum: 10% of Pennsyhvania
am. Drinks of an increosed size must | Pofrons are ollowed fo toke wine | Wine and Spirts Shops may be
PENNSYLVANIA Tosel: 18 be accompanied by u corresponding | home when purchased with e | open from oo uafil 5 p.m.
a6 | oour Jix: 18 incrensed price. One duily drink spedal | medk. on Sunday (except Eoster ond
liquor Control Boord e our/! 18 may be offered so long os it ends by U)"SfmflS) during 0 fwer-year
(717 7839454 0 Serve. 12:00 o.m. Pennsylvania Jaw does Confoct enforcement agency for | tricd period.
allow a licensee to offer 0 food and complicnee detuils. Cr-premise:
drink combinafion for a special price MS: 7 a.m.- 2 om.
s0 Jong os it does not violate section Sun: 11 a.m. - 2 a.m. (with
13.102 of the Board's Regulations on permit).
the licensee’s abifity to discount the
price of alcahalic beverages.
Off-premise:
RHODE ISLAND licensses may not affer single-priced, MS: NovMay: 7 a.m. - 10 pm.
Degariment of Business To sell: 18 unlimited service drink specicls or State fows /rules do nof allow Jurlct: 7 an. - H pum.
R p? fon linwor Conrol | 08 | 10 pour/mix: 18 encowage or promote any orgonized | pafrons fo toke heme wine Sun: Probibited
eguAu dm! - ?IUOJ om0 To serve: 18 game which awords alcohol s o prize or | purchosed with o mecl. On-premise;
Mnisiraiion promotes excessive drinking. MS: 6am.-1am,
(401) 222-2562 B
Licensees may not offer two-ormore-
forhe-prce-o-one drink specials and Off-premise:
may not give ]It'eedmlied drinks, ht;.]er HS: 74 hours - cease af
or wing. Requlor drink prices may be - T
SOUTH CAROLINA ol e 400 pan, and 500 | Hoing i the SC ow prvens Mg Seuis.

On-premise:

NSz 24 hours for heer & wine,
10 0.m. 1o 2 a.m. for kiguor,
cense af midnight Soturdays.
Sun: tacal Option Election Doy
sales are prohibited.
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Off-premise;
MS: 7 a.m. - Midnight
To poui/mix: 21 Sun: Prohibited (Locel option
To serve/sell: If 50% of retail- on | South Dokota low does not specifically possible).
sale business is tronsacted from | oddress Hoppy Hour. The low allows On-premise:
SOUTH DAKOTA the sole of foodblpersonég 1 B-Id'?- a Iicie;nsee to foffer a foonf and drinj( . MS; ;u.m. dZ u.n;. sly
20 may woit fobles, no bartending. | combination for a special price under the Sun: If granted Sunday soles
Dept. of Revenue & .08 | For offsale malt bevarage, pack- | drcumstances that the licansee can not S“;:e Im;.'s{ rale; do not‘ullow focal apfion — 11 a.m. - Midnight;
Requlation age declers may permit nder sefl below wholesale cost (drink). There | C%"S g U.ﬂ? ome lwme Yocal ordinonces may be stricter.
(605) 773-3311 21 1o sell malt heverages if sule | is no difference between “happy hour” | PICHOSGU WHA 0 MeD. Christas: Those with offsdle
of dleohol hevernges is less than | “drink spedals” ond or “promation” as malt hevergs, oroffsale malt
50% of gross business. Retail the statute only refers to sefling below beverage or offsole liguor licenses
on-sle wine licensees server age | wholesale cost. may sell molt beverages bt not
is 21, no exception. liguor; restourants with aresole
wins licenses may sell wine; locol
ordinances may be more stict,
Licensees may not offer single-priced, Off-premise:
unlimited service diink spedils, give Patrons e allowed o foks wine MS: 8am. - 11 pm.
TENNESSEE Tosell: 18 free drinks to pairons or encourage or home wh tosed with i Sun: Prohibited
To paur/mix: 18 pomate any erganized gome which om!e WHEN puichosed wifh 0 On-premise:
Heohofic Beverage 08 | Toserve: 18 owards akcohol a5 0 prize of promotes | ™ MS:8am.-3am
(ommission Note: Mandatory server ftaining | excessive deinking. Licensees may not Contact enforcement ocency for | Som: 10 am. -3 0.m,
(615) 741-1602 pesmif required. offer Happy Hour spedals after 10:00 p.m. camglionce detls ogency nlss municpullyhos opted
or serve more fhan ane dink fo o " out, i s0 Noon - 3 a.m.
person of one fime.
Licensees may not offer single-priced, g‘sf- ']'Be::%'? .
undimited service drink specils or g - p h'iJ'I- P pm.
twofor-ana drink speciols. Licensaes also - Fronibitec.
may not serve more than two drinks 10 | Rotrans who order wine with food | On-premise:
TEXAS one Person o encourage or promote | gnd have o porfion of the open | MS: 7 a.m. - Midnight — lote
Toscll 18 any organized goms which owards container remaining may remave | hours permit/license ovaitable
Heoholic Beverage 08 | To oour i 18 alcohol os & prize or promotes excassive | the open container of wing from | 0 cartain areas extends hours of
{ommission s pou/ Y drinking. Happy Hour spedials must the premises. sole o 20.m,
T-884-THE-TABC 0 SBive. end before 11:00 p.m. The Jaw allows Son- With food service of of
(512) 2063333 a licensee to offer o food ond drink Contact enforcement agency for | UM ¥¥ih Tacd Service or 0 0
binati iol o compliance detals. sporting venue™ may start af
combination for o special price. There p 10 am.fil 12 midriaht. Ofer
is 1o difference in the low between p errtrlllits-muy smnlmlﬂ oo o
"huppy I_]uur,” dink sporcs” end serve fif 2 a.m. with late hours
promotions. peimit,
licensees and permitess ore prohibited
from engaging in discounting practices thet
encowage overconsumpfion of oleohol
UTAH fi.e. “happy hours,” “twa for anes,” “oll Off-premise:
you can dink” for a sef price, fies clcohol MS: 10am.- 10 p.m.
Dapt. of Alcoholic Tosell: 2] selfing ot less then cost, efc.). Lensess | Patrons ore allowed fo foke wine | Syn- prohibited
Beverage Confrol 08 Tg S?)u.r i 21 may not buy o potron o drink. Adverfising | homa when purchased with o )
(801) 9776800 o Ee e 2'] ) may niof encourage over<onsumpfion or | meal. Contact enforcement agency On-premise:
- intoxication, promote e intoxicgting for complince defails, MS:100m.-Tom.
hotline@utah,gov effects of lcofiol or overtly promofe Sun: 10 o.m. -1 a.m.
incrensed consumption of alcoholic
products. Utch does aot ollow the ficensee
ta offer a food and drink combination for a
specidd price.
Licensees connot offer alcohol beverages
ot rechced prices for ey pesod of ne Off-premise:
VERMONT To sell: 16 offpremise, 18 for :E%Slamﬁgngn iesrcr:;c;::]inu(l)lfu :ilsor:nsrtlgujiﬂil‘r';nt?e IS Iz 0.m, - Midnight
Dept. of Liquor Control | .08 ?rpren}se: 18 which awards alcohol as a prize or promates Lo ;ﬁke hfome Opfﬂﬁd] bogged ur: 6 um Hidight
(802) 8282345 Ll excessive dinking. Licensees cre alowed ufmfju‘[’m‘“v';&”{'g;% On-premise:
) o offer a food ond diink combination for o 72200) WS:8am.-2am
spedal pice o fong o5 they DO NOT use the Sun: 8 o.m. -2 om
word compimentary of free.

Com

as OFP October 2004, and is provided with the understandin:

Mo warranty of accuracy is given.
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Licensees muy nok offer single-priced,
unlimited service drink spedials, free drinks

To pous/mix: 18 (supervised by

Happy Hour laws are not covered by

for patrons or two-forone drink specials.
Virginéa prohibifs potrons from possessing
moee than two alcohol beverogesatone | Patrons are allowed to foke wine | Off-premise:
VIRGINIA To sell: 18 for on-premise; no time. The hours that Hoppy Hourcanbe | home when puechased with o MS:100m. -9 pn.
age kmit for off-premise if o conducted are from 6:00 0., 0 9:00 meck. Sun: Prohibited
Dept. of cohalic 08 214earald employee is present. | p.m. Virginia kow proibits Hoppy Hour
Beverne Contol : drink spedials between 9:00 p.m. and While it s not required fo be in~ | On-premise:
(804) 313 4400 To pour/mix: 21 2:00 a.m, of the following day. licensees | the trunk, it is recommended that | MS: 6 am. -2 am.
To serve: 18 con ot odvertise Hoppy Hour in the the bottle s inaccessible to the Sun; 6 o.m. - 2 0.,
medi or on the exterior of the premises. | driver and passengers.
licensess connof increose the amoun of
the elcoholic beverages in a drink without
charging o higher price. Licensses cannot
sell gifchers of mixed beveroges.
Licensess may not offer woforons
drink specicls or encourege ony activity
which promofes excessive drinking. The
Board con fuke cetion against oy figuer
ficensee who pr(Lr‘rlmtes over-a:jnsumpﬁon Off-premi
WASHINGTON or censumption by persons under 21, hin i “premise:
The low aflows  licensee fo offer a food ml:jssedg;:lr:“l;‘wommﬁgh lfe MS: 10 am. -9 pm.
State Liguor Confro! Board Tosell: 18 and drink combinafion for a speciol price | yg.corked, puckaged and corried Sun: Prohibited
(360) 664-1600 .08 | To pour/mix: 21 s long o5 no fiquor is sold below e | gyt by the quest. On-premise:
To serve; 18 cost of acquisition. The faw diferenfiates WS- 6 a2 am.
Email: wskb@lig.wa.gov befween “happy how,” “dink speccls” | Contoct enforcoment ogencyfor | ¢ T g
and/or “promotians.” Happy houris a compliance details.
specific time of day; drink specials can be
by house peficy, but cannot be sold below
cost of acquisition; promafions must be
approved by the Advertising Coordinator
t the LB.
Oft-premise:
MS:8om.-10 pm.
Sun: Prohibited
WEST VIRGINIA Tosell 18 On-premise:

State lows,/les do not allow

MS: 7 a.m. - 3:30 a.m.

Dept. of Revenue
(307) 777-7961

To serve: 21 {18 in diningonly
ens}.

faod and drink combination for a speciol
price.

Alcohol Beverage Conirol | .08 ; L pafrons fo take home wine Sun: Noon - 3 o.m.
Administrution %2'::::“%2] ot ol fres). West Viginialov. puichased with o meal. Election Day: Retuil kcensees
(800) 642-8208 moy not sell liguor on ony
primasy or generol election doy.
Beer, wine and foriified wing
may be sold.
Wiscansin does not have kws speciically Off-premise:
addressing Hoppy Hours or prometions. MS: 8 am. -9 pm.
WISCONSIN Tosell: 18 . ;I:: nlfa:: iu:ﬁ ulll:; 5’ fg[:fsfi:ﬁ] ?;:fir;n d Stats laws/1 rule; do not_ulluw Sun: 8 am.-9 p.m.
Degt. of Revenue B %g ggzg "]“g 18 drink combination for o spedal price pﬂﬁﬁﬁ;ﬁ \T]II(’E 0 ”"[:;%;ﬂ“e On-premise:
(608) 266-3967 ' - therefore it is permitted. There is no Py " ME 6am.-2 am.
differentiation between “happy hour,” SatSun: 6 0.m. - 2:30 am.
“drink specials” and/or “promotions.”
by if the establish o Feran
. y Only if the establishment hos o enise:
WYOMING To sell: 21 E?&??:;ﬁ dﬁ‘zs notHl;?;.[rse wafusﬁzﬂgﬁguy “full retail” liquor ficense (this MS: 6 0.m. - 2 a.m. (moximum)
08 To pour/mix: 21 The law ﬂ?] uwg l::vlicensee mp offera would be considered o Sun: 6 0.m. - 2 0.m. (maximum)

off-premise sale); restoutant
licensees would nat be ailowed
to do this.

Note: Municipalifies moy be
mote restrictive on Sunday
hours.

Compiled by the National Restaurant Association from state liquor authority, state restaurant asseciation and other sources. Al information Is believed fo be accurate
as of October 2004, and is provided with the understanding that the Nationaf Restaurant Association is not engaged in rendering legal or prefessional services.

No warranty of accuracy is given.
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Assessment Tool on Alcohol Establishment
Happy Hour Restrictions

Happy Hour

Restriction

Restriction

Being Practiced? (Y/N) Comments

"Two for one" or other
discounted multiple
alcoholic beverage sales.

Increasing the volume of
alcohel in a drink without
increasing the price.

Serving more than one
free alcoholic beverage
along with every purchased
beverage.

Fixed-price or
"all you can drink” sales.

Selling alcoholic beverages
at a reduced price for a
fixed "buy in" price.

Selling alcoholic beverages
at a price contingent on
the amount consumed
by an individual.

Reduced drink prices
after 11 p.m.

Imposing an entry fee
for the purpose of
recovering financicl
losses incurred because of
reduced drink prices,

Drinking contests or
awarding of alcoholic
beverages as prizes.

Any practice thest
encourages consuvmers
to drink to excess, or
impairs the ability of the
licensee to monitor or control
the consumption of alcchol
by their customers.

Other restrictions

©2010 FACE. All rights reserved.
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Policy Monitoring Form
on Happy Hour Restrictions

Happy Hour Restriction in As of g{r;ePojjrl?flgLﬂ|tr; ?n
Restriction Place? (Y/N) | What Date?

Did Your Efforts Lead to this
Restriction Being Enacled? If so, How?

Question

"“Two for one" or other
discounted multiple alcohelic
beverage sales.

Increasing the volume of
alcohol in a drink without
increasing the price,

Serving more than one

free alcoholic beverage along

with every purchased
beverage.

Fixed-price or
"all you can drink” sales.

Selling alcoholic beverages
at a reduced price for a
fixed "buy in" price.

Selling alcoholic beverages
at a price contingent on the
amount consumed by an
individual,

Reduced drink prices
after 11 p.m,

Selling more than two drinks
to a single consumer at one
time,

Imposing an entry fee for
the purpose of recovering
financial losses incyurred be-
cause of reduced drink prices.

Drinking contests or award-
ing of alcoholic heverages as
prizes.

Any practice that encourages
consumers to drink to excess,
or impairs the ability of the
licensee to monitor or control
the consumption of alcohol
by their customers,

Other restrictions
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